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Abstract 
AS the world embraces the importance of environmental sustainability, organizilos ust place a greater emphasis on addressing the water crisis, and minimizing impact to 

themselves und the planet. One of the main causes of India's poor management record is is lck 
of a coherent and effective domestic water strategy. The United Nations Sustainible 
Developinent Goal inumber sixr deals witlh the issue and to ensure sustainable water managemehi Undeniably, water challenges in India enclose not only permeated to each intensity. thhey are 
mtensified by the scarcity of policies and mechanisms to accurately control the uSe of water 
resources. The existing policy framework lacks a obvious enticement structure for proficient and 
Sustainable water use. Nevertheless, the threat of a water crisis is prompting companies to 

develop various planning strategies that will help their businesses be resilient against fiuture water-related threats. Issues related to lack of adequate enforcement and monitoring of 
obtainable water policies destabilize water governance. As very few of research work is carried 
Out in this regard so the above problem remains unattended so the present research gains 
significance. The specific objective of research is to understand the global and Indian water 

management scenario along with the needs, challenges and advantages of water management for 
environmental sustainable development. The study emphasis on proper actionable policies in 
managing the water crises for development of country 

Key Words: Water management, Wäter Crises, Sustainable Development, Sustainable Goals 

Introduction
Water plays a vital role in sustaining livelihoods, human well-being and socio-economic 

development. Over the past decades, however, concens over 'water security'-the capacity of a 

nation to guarantee the availability of quality water in a sustainable fashion-have emerged' 

The global demand for water is projected to increase by 55 per cent by 2050 to satisfy increased 

manufacturing, power generation and domestic requirements".More than two billion people 

worldwide live in regions facing water scarcity and in India this is a particularly acute crisis. Just 

about 224 Millions of Indians at present lack acess to fresh drinking water, and the 

circumstances are only getting worse. India's command for water is increasing at a disquieting 

rate as rising population has already plagued intended water resources. India currently has the 

world's second largest population, overwhelming 1.6 billion, putting escalating strain on water 
resources as the digit of people grow and faces the complicated issue of obtaining adequate water 

for the future'. According to World Bank's predictions, given that unless India takes immediate 

correlative actions, its ground water table will begin to dry up by 2025. It notes that if trends 

persist, more than 100 million Indians will soon face desperate domestic, agricultural and 
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ndustrial water shortages, with serious implications for longer-ierm ood security. ivelihood 

ind economic growth. Therefore. rectifying poor management of existing water resOurces is 

Key security challenge for India, both now and in the future. This paper examines India's wate 

Management issues like-River Pollution, Water Conflicts, Ground water Pollution & Poor 

Managenment of water. 

ater 

Research Problem: One of the main causes of India's poor management record is ts lack of a coherent and 

effective domestic water strategy. Undeniably, water challenge in India enclose not onlv 

permeated to each intensity, they are intensified by the scarcity of policies and mechanisms to 

accurately control the use of water resources The existing policy framework lacks an obvious 

enticement structure for proficient and sustainable water use. Low or deficient water charging 

and energy subsidies for groundwater pumping drive severe exhaustion of resources. Issues 

related to lack of adequate enforcement and monitoring of obtainable water policies destutbilize 

water governance. Prime Minister Modi's pledge to prioritizing water sanctuary, counting the 
Oanga renovation, provides a gap of opportunity to move forward a paradigm shift lor water 

administration in India. As very few of research work is carried out in this regard so the above 

problem remains unattended so the present research gains significance 

Research Objective 

The specific objective that was intended to examine different perspectives like legal 

framework, general practices and problems faced in water management. To undersand the 
global and Indian water management scenario along with the needs, challenges and advantages 

of water management. To suggest actionable policy in managing the water crises for sustainable 

development 

Research Methodology: 
The research is based on secondary data extracted from reports of various Organizations,

research groups and socíal activity groups from same field. Records and Information maintained 

by various governments and other related agencies regarding waste water management analyzed 

Books and other publications, research papers and review 
and use as per the requirements. 

reports published in journals, Unnoted and other non-classified information. 

Sustainable development 
Sustainable development meets the needs of the present, without compromising the needs 

of the future generations. (Brundtland, 1987) Sustainable development must be based on 
ecological principles, conscious and environmentally decisions promoting sustainability refers to 
the future, they need to be taken into consideration in the present. Responsible management 
assumes responsibility for the triple bottom line (sustainability), stakeholder value 
(responsibility), and moral dilemmas (ethics). 

Global Scenario 
The global demand for water is projected to increase by 55 per cent by 2050 to satisty increased manufacturing, power generation and domestic requirements*.More than two billion people worldwide live in regions facing water scarcity and in India this is a particularly acute crisis. India's demand for water is groWing at an alarming rate. India currently has the world s 

second largest population, which is expected to overtake China's by 2050 when it reaches a 
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Staggerng 1.6 billion, putting increase strain on water resources as the number of people erOw». Waler scarcily 1s an abstract concept lo many and a stark reality for others. It is the resut myriad environmental, political, economic, and social forces. Surface water and groundwater arc 
the sources of India's water supply. Other sources, such as desalination, are negligible becaus they are not cost effective. 

Year 

India 
Agriculture | Industry Per Capita 

Lit/Day 
Domestic Total 

Billion Lit/Day 

|115 2000 1658 93 1866 88.9 
2050 1745 441 227 2413 167.0 China 
2000 1024 392 105 1521 82.7 
2050 1151 822 | 155.4 219 2192 
USA 

2000 
|2050 

542 605 166 1313 582.7 
315 665 187 T167 484.6 

In France, there has been success in dealing with groundwater overexploitation through 

the involvement of user groups in the Basin Committee. There are three levels of rules evolved 

by the Basin Committee for managing the groundwater basins in the event of drastic fall in the 

water table. The SI, S2 and S3 are the threshold levels of the water table referring to altitude 

above the MSL in meters. When groundwater table dips to the SI threshold, the irrigators are 

alerted to use the water more economically and to adopt the conservation measures. Similarly, 

irrigation is prohibited two days in a week for cereals and one day for other crops when water 

table drops to $2 level. In the case of $3 there is a dis-equilibrum between the users and the 

committee and action is needed (Nagaraj 2000) States and local governments have traditionally 

managed groundwater in the western United States. In some states the management systems have 

been estublished by state governments and regulated at the state level. In some other states the 

management has been delegated to local institutions such as a water management or Natural 

Resource Districts (Smith 2018). In the western US the groundwater overdraft problems are 

being effectively addressed through institutional policy instruments with local control. (Moench, 

1992). The Nebraska State in the US is the frontrunner to initiate a variety of controls with local 

efforts to manage the ground water overdraft. These measures include formation of natural 

resource districts with varying responsibilities over groundwater issues, creation of an enabling 

framework specifying user rights, corTelative rights to a reasonable use, issue of permits for 

extraction, allocating quotas and even declaration of moratorium on new wells in critical/over

exploited areas. These regulations enabled to set an upper threshold for extraction of 

groundwater and made groundwater legally scarce. This has had a profound impact on use 

pattern and conservation of ground water in the region (Nagaraj et al. 2000). 

China has been proactive in addressing groundwater over exploitation through regulatory 

. 
measures compared to many south ASian countries, although its performance is not satisfactory. 

It has implemented a blend of measures ranging from well permits, withdrawal permits. 

differential and penal pricing, direct regulations and sealing of wells, creating alternative water 
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upplies and promoting water saving technologies. This strategy nas dCen TeaUvely successfi 

with industry than agriculture (Shaw et al 2006). 
nus, international experience shows that a combination of apprOaches ranging trom regulator 

to institutional and economic instruments could be deployed to deal With emerging problems of 

groundwater overdraft. Groundwater management approaches ertective 1n one country may 

be effective in another country due to variation in type of aquifers, number of users involved, 

alternative sources of water and the larger political economy. 

not 

Indian water Scenario 
India is blessed with good rainfall well distributed over 5-6 months in the year. The 

average annual rainfall in the country is 1170 mm and total available sweet waler in the country 

IS 4000 billion m per annum. Out of this, over 1047 billion m water is lost cdue to evaporation. 

transpiration and runoff, reducing the available water to 1953 billion m and the usable water to 

1123 billion m'. I is disturbing to note that only 18% of the rainwater is used effectively while 

48% enters the river and most of which reaches the ocean. Out of the total usable water. 728 

billion m is contributed from surface water and 395 billion m' is contributed by replenishable 

ground water. Against the above supply, the water consumed during the year 2006 in India was 
829 billion m' which is likely to increase to 1093 billion m in 2025 and 1047 billion m in 2050. 

as estimated by the Government of India (Smith 2018) 

Per capita water availability in India 

Y ear Population (Million) Per capita 
availability (m3/year) 

water 

1951 361 5177 
1955 395 4732 

2209 1991 846 

1027 
1394 

2001 
2025 
|2050 
Source: Government of India, 2018. 

1820 

1341 
1640 1140 

Figure: India's declining availability of water 

INDIA 
PER CAPITA PERYEAR AVAILABILITY OF WATER 

ATLAL 
- -EXPECTED 

7 157 1 97 977 7 197 2007 201? 2027 2037 
YEARS 

(Source:WRIS India) 
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Challenges in Water Sector 
ne waler supply in India is going lo be a serious challenge due to various reilsO ne 

ous Concern is the growing population which is likely to increase to 1.66 billion by 

2050. With the increasing population, the annual food requirement in the country will exceeu 
250 million tons. The total demand for grains will inerease to 375 million tons including grain 
for leeding livestock. With the growth in the National GDP, at 6.8% per annum, during the 
period from 2000 to 2025 and 6.0% per annum, during the years 2025 to 2050, the per capita 

income is bound to increase by 5.5% per annum. This will create an additional demand for waler. 

The requirement of water for livestock will rise from 2.3 billion m° in 2000 to 2.8 billhon m in 

2025 and 3.2 billion m' in 2050. 

Critical Management Gaps 
Surtace iTigation projcets in lndia are planned and executed by Government for the 

benelit of the society. Many of them are multipurpose river valley projects. In the recent yeurs, 

duc to riparian rights. many states are involved in resolving their dispute resolution in sharing 

Tiver waters. Groundwater extracted from borwells is an invisible resource and in the hard rock 

aquifers which occupy 60 percent of India's geographical area, there is technical difficuly in 

delineating aquifer boundaries and hence there is a problem in monitoring and regulation. In 

addition with such a large, number of farmers (20 million irrigation pump sets) across wide area, 

the governance is challenging with high transaction costs due to following factors: 

Lack of precise information system on volume of groundwater availability, quality, 

extraction, recharge and overdraft at the micro-level for the user and for the planner. 

Well inventory along with the profile of groundwater users is vital for the implementation 

of any groundwater management strategy, but seldom available. 

Inadequate technical support services and resource persons well versed with 

hydrogeology and understanding groundwater dynamics over timescale at the user level. 

The technical inputs and advice to the users is indispensable for sustainable development. 

Lack of well-defined groundwater use rights constrained to regulate groundwater 

extraction. 
Weak planning and institutional framework to guide development of the resourceat 
different levels. As a result, investments on groundwater have continued unabated 

leading to overdraft. 

Further, there is a severe competition for groundwater use across different uses, but with 

no mechanism to allocate the resource among different sectors on the lines of TWRM

There is total illiteracy regarding all aspects of groundwater in stakeholders who fail to 

appreciate the need for sustainable use 

There are no appropriate institutions addressing groundwater extraction, quality 

concerning quality pumps, depth, and polluion of aquifers. Thus, such critical 

management gaps need to be addressed on priority basis to correct groundwater 

distortions lexternalities to treat the sustainable path of extraction. There is poliey failure 

to address these critical challenges in managing groundwater due to the common ool 

nature. 
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Policy Approach 
nd The water policy should prov ide the overall trameu ork tor etticient. equitable 

o 
Sustainable management of available water resourees across different sectON and regionso 

and ndia. This needs both short and long tem strategies with periodie review of water policies an 

laws in response to the economic and technical dynamics ot groundwater Situation. The polie 

ant 
should serve as a blue print and guide for action. It is necessary to ensure hat all the relevan: 

Stakeholders are properly represented in the planning process trom village to the district level. s 

as to reflect the local realities for viable solutions. Over the last 10 vears. the situation has 

changed drastically and the progress in the water sector his not Deen seePng up w ith the 

expected,target. It was therefore felt necessary to bring further changes n the poliy. particularl 

in the Agriculture, Industrial and Domestic areas. 

Conclusion & Discussion 
The research agrees with the research conducted by (Kartar singh 2013) irom economis 

perspective managing water for sustainable development is extremely mportant. He wams that 

amount of utilizable water in India is likely to decline further due to ineTeIsed water 

consumption in house hold. industry and agriculture sector. Research advacates the findings of 

Upadhayaya 2014) that there is a lack of incentives for the polluters to control pollution. Rather. 

the curent policy encourages the polluters to bribe the pollution control vfticials. 

arrangement to compensate the villagers who participated in protecting upstream drinking water 

sources for the people downstream areas in the Sukhomajri watershed region in northem lndia 

has been a classic example of how the PES-type mechanism could work efficiently in the Indian 

context (Huang et al.. 2009). Placing monetary values on the non-market components of watcr is 

possible with various non-market-valuation techniques developed by environmental econonists 

over the years (Brown, 2003), which could be appropriately used to estimate the scareity value ot 

water. At present, water allocation decisions are based on the engineering approach. which 

embodies the notion of surplus water being measured only in terms of physical units. The 

research agrees the opinion by (Wunder. 2012) that the institutional faillure and the resulting 
mismanagement of water sources in India could be ddressed through appropriately integrating 

n 

communities, markets and governments. 

Implications: 
Plant a clearer incentive cont1guration to progress the etficieney of water usc. Tis includes removing stubborn incentives, improving distribution arrangements nd 

considering suitable water charges. 

Strengthen water governance establishing better mechanisms and institutions to facilt vertical (among levels of government) and horizontal (among seetors) coordintion and 
resolve conflicts. 

Ensure sustainable financing to ensure that existing water intrastructure (e.g. lrrigane canals, water supply and sanitation) is maintained and used to its tull potential Dam safety legislation should be enacted to ensure proper inspection, maintenanee l surveillance of the existing dams and also to ensure proper plaming., investigan design, construction and safety of new dams. The guidelines on the subjeet should t 
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NCpt under constant review and periodically updated and reformulated. There should De a system of continuous surveillance and regular visits by experts ncrease investment in the expansion of water supply, sanitation and waste walc ueament 1acilities and position in appropriate cost revitalization to contribute to sustainable financing flows through legal framework. 
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INTRODUCTION: 

Higher Education System in India: India's education has a long history dating back 

to institutions such as Nalanda. India, being a developing nation, struggles with 

challenges in its primary education. Higher Education in India is one of the most 

developed in the entire world. There has in fact been considerable improvement in 

the higher education scenario of India in both quantitative and qualitative terms. In 

technical education, the IITs, and in management, the IIMs have already marked their 

names among the top higher educational institutes of the world. Moreover 

the Jawaharlal University and Delhi University are also regarded as good higher 

educational institutes for doing postgraduates courses and research in science, 

humanities and social sciences. As a result, students from various parts of the world 

are coming today for higher education in India. There are at present 920 (UGC list 

01.11.2019) government-recognized Universities in India. Out of them 50 are Central 

Universities, 126 are Deemed to be Universities, 340 are Private Universities and 404 

are State Universities. Most of these universities in India have affiliating colleges 

where undergraduate courses are being taught. According to the Department of 

Higher Education, Govt. of India, there are 39,071+ colleges, 284.54+ lakh students 

and 5.75+ lakh teachers in various higher education institutes in India. 

 

The thrust of National Education Policy 2019 underlying the Twelfth Five Year Plan 

for Higher Education is on increasing access to quality higher education while 

ensuring equity. A new Scheme for Reduction in Regional Imbalances, Social Gaps 

and Promotion of Inclusiveness in Higher Education has been introduced by the 

University Grants Commission (UGC) in the XII Plan, which will serve the rural and 

tribal areas as well. 

  

OBJECTIVES OF THE RESEARCH: 

To identify and map Corporate Expectations with Management Institutes 

and suggest measures to bridge the same. 
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DATA AND DATA COLLECTION METHOD: 

1. Source of Information:  

Structured Questionnaires were used for the data collection from Management 

Institute and Industry. 

 

i. Primary Data: 

 Feedback from Management Institutes. 

 Experts’ opinion from the Industries. 

 Interviews with competent person working in Placement Consultancy. 

 

ii. Secondary Data: Secondary data collected through 

 Government Publications 

 Annual Reports 

 National and International Journals 

 Magazines 

 Research Books 

 News Papers 

 Visit to libraries related to Industries and other published documents 

related to the subject. 

 

2. Instruments of Data Collection: 

1. Questionnaire 

2. Opinionnaire 

3. Personal Interviews 

 

 

SAMPLING: 

 Sample Technique: Simple Random Sampling 

 Sample Size: 

1. Management Institutes: 

Total number of Management Institutes affiliated to SPPU, Pune 

(formerly University of Pune) : 171 

Total number of Management Institutes affiliated to Dr.B.A.M.U., 

Aurangabad : 21 
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University Jurisdiction 

(District) 

Total No. of 

Institutes 

No. of Institutes 

till 2007 

Sample for 

Study 

SPPU, Pune 171 53 45 

Ahmednagar 14 04 04 

Nasik (+ Silvassa) (24+1) 25 (6+1) 07 06 

Pune 132 42 35 

Dr. BAMU, Aurangabad 21 05 05 

Aurangabad 12 04 04 

Beed 04 01 01 

Jalna 02 00 00 

Osmanabad 03 00 00 

TOTAL 192 58 50 

Source: DTE Information Brochure 2016 

 

2. Industries: 

Total number of Industries: 390 

 

District (MIDC Area) Total No. of Industries Sample for Study (25%) 

Ahmednagar 24 7 

Aurangabad 34 9 

Nasik 49 13 

Pune 283 71 

TOTAL 390 100 

 

  



5 
 

DATA ANALYSIS AND FINDINGS: 

The researcher used the descriptive statistics like Mean, Mode, Deviation, Standard 

Deviation Kurtosis, and Skewness to describe the characteristics of the variables to 

get better understanding. The statistical tools like Pearson’s Coefficient Co-Relation, 

Analysis of Variance (ANOVA) used to find out the strength of relationship between 

the variables. To reach at the inferences, the researcher conducted F Test and R Test 

to test the hypotheses. The graphical tools like Pie Chart, Histogram, and Line Graph 

used to present the data. 

 

DESCRIPTIVE STATISTICS 

TABLE NO.1 Descriptive Statistics Analysis of the Contemporary Trends in the Management Institutes 

DESCRIPTIVE 

STATISTICS 
TMP FACULTY T&L L&I ADMIN PLACEMENT 

INDUSTRY 

PARTNERSHIP 
STAKEHOLDER 

Mean 2.52 2.70 2.70 2.58 2.57 2.56 2.50 2.61 

Median 2.55 2.55 2.59 2.50 2.56 2.55 2.64 2.44 

Standard 

Deviation 
0.54 0.54 0.65 0.84 0.68 0.63 0.78 0.77 

Kurtosis 0.22 2.12 1.13 0.48 -0.50 2.85 1.56 1.08 

Skewness -0.02 1.40 0.88 0.71 0.13 0.75 0.13 0.95 

Count 50 50 50 50 50 50 50 50 

Confidence 

Level (95.0%) 
0.15 0.15 0.18 0.24 0.19 0.18 0.22 0.22 

 

Table No.1 presents the statistical description in the form of Mean, Mode, Median, 

Standard Deviation, Kurtosis and Skewness of the various contemporary management 

trends under research study.  

 

From the table it is observed that the mean value of faculty and teaching and learning 

founds to be 2.70. This mean value is below mean value of agreement scale i.e.3. It 

means that management institutes are giving relatively significant importance to the 

contemporary trends related with faculty, teaching and learning. 

 

PART I - CONTEMPORARY TRENDS PRACTICED IN MANAGEMENT 

INSTITUTES 

TABLE NO.2 Contemporary Trends Practiced in Management Institutes 

Sr. 

No. 

Contemporary Trends Practiced in Management 

Institutes 

SPPU BAMU 

Average Score 

1 Top Management Philosophy 2.62 2.43 
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2 Faculty 2.71 2.60 

3 Teaching and Learning 2.69 2.81 

4 Library and Infrastructure 2.60 2.38 

5 Administration 2.58 2.49 

6 Placements 2.57 2.10 

7 Partnership-Industry and Statutory Bodies 2.69 2.39 

8 Stakeholder Satisfaction 2.64 2.31 

Grand Average 2.64 2.49 

 

Table No.2 presented the grand average of eight contemporary trends practised in 

the management institutes affiliated to SSPU and BAMU. The grand average of 

the contemporary trends practised in the management institutes affiliated to SSPU 

is 2.64 compared to grand average of 2.49 followed in affiliated management 

institutes in BAMU 

 

PART II – CORPORATE EXPECTATIONS 

 70% of the corporate respondents said that they recruit the post graduate 

management students. 

  Majority of the corporate respondents said that they do not have any 

specific preference regarding rating, accreditation and specific known 

universities. 

 In response to the question of recruiting the students from the Universities, 

the 81%corporate respondents replied that they recruit rom SPPU, 10% 

from BAMU and 29% from both the Universities. 

 80% company’s representative’s offers SIP to the students whereas 20% 

not offers sip to the students 

 The table no.3 presented the corporate feedback on the basis of the 

students on the basis of the parameters like time. Commitment, problem 

solving, work readiness, staff interaction and quality of projects. From the 

table it is observed that the corporate ranked the students as poor on the 

parameters like commitment, problem solving, and work readiness and 

staff interaction whereas the corporate found the students average on the 

time parameter. 
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TABLE NO.3 Corporate feedback about student 

Sr. No. Observations 
% of Corporate Respondents 

Good Average Poor 

1.  Time 29 51 20 

2.  Commitment 10 29 61 

3.  Problem Solver 10 29 61 

4.  Ready to take up any work 10 29 61 

5.  Staff Interaction 10 19 71 

6.  Quality of Project 10 41 49 

Source: Primary Data 

 

 From the corporate survey it is observed that majority of i.e. 71% the 

corporate are not visiting the campus for recruitment. 

i. Mode of selection & recruitment preferred by the corporates are 

GD/PI/Written (60%) followed by References (31%)  

 

 Table No.4 shows that the most preferred selection criteria is SIP 

projects with 3.18 average score followed by special achievements 

(2.99), prior experience (2.90), MBA additional qualifications, skill sets 

(1.8) and background (1.09) 

 

TABLE NO.4 Corporate preference for selection of MBA students 

Sr. No. Requirement Rank 

1.  SIP / Project 3.18 

2.  Special Achievements 2.99 

3.  Prior Experience 2.90 

4.  

Qualification – MBA 

Additional qualification - Engineering Background / Additional 

Certification 

2.38 

5.  Skill Sets, Personality  1.8 

6.  Background 1.09 

 
 

 

 Table No.5 shows that the attitude, soft skills, goal orientation, 

dedication and hard work, professional commitment, leadership 
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qualities, domain knowledge, responsibility and accountability etc are 

the major skill set of MBA students after completion of MBA degree. 

TABLE NO.5 Skill set analysis of MBA student 

Sr. No. Parameters  Avg. Score 

1.  Attitude 3.51 

2.  Soft Skills 3.41 

3.  Goal - Target oriented 3.32 

4.  Dedication and Hard work 3.32 

5.  Professional Commitment 3.30 

6.  Leadership Qualities 3.20 

7.  Domain Knowledge 3.20 

8.  Responsibility and Accountability 3.11 

9.  Analytical Thinking 3.10 

10.  Job hopping 3.02 

11.  Ethical Component 2.93 

12.  Language 2.90 

13.  Team Member 2.82 

14.  Long hours of working   2.72 

15.  Impressive Appearance 2.71 

  

 

 From the corporate survey it is observed that the 90% companies offer 

probation period to the employee. 

 71% Corporate surveyed indicates that there is a substantial gap between 

industry expectations and PG management students. 

 70% of the company representatives said that the mapping the corporate 

expectations with management institute is possible. 

 Corporate survey found that the Contemporary Trends are being 

practiced in 60% Management Institutes of Pune and 41% of 

Aurangabad jurisdiction. 
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ANOVA  

TABLE NO.11  Analysis of Variance of Contemporary Trends in the Management Institutes 

  Sum of Squares Df Mean Square F Sig. 

TOP MGT. POLICY Between Groups 74.495 31 .259 13.119 .000 

Within Groups 3.293 19 .020   

Total 77.788 50    

FACULTY Between Groups 120.174 31 .417 13.464 .000 

Within Groups 5.176 19 .031   

Total 125.349 50    

TEACHING & LEARNING Between Groups 182.282 31 .633 18.120 .000 

Within Groups 5.833 19 .035   

Total 188.115 50    

LIBRARY & INFRA. Between Groups 145.752 31 .506 20.745 .000 

Within Groups 4.074 19 .024   

Total 149.826 50    

PLACEMENT Between Groups 227.279 31 .789 10.880 .000 

Within Groups 12.113 19 .073   

Total 239.393 50    

INDUSTRY PARTNER Between Groups 123.821 31 .430 9.920 .000 

Within Groups 7.238 19 .043   

Total 131.059 50    

STAKEHOLDER Between Groups 199.729 31 .694 9.193 .000 

Within Groups 12.598 19 .075   

Total 212.327 50    
 

In so far as comparing the overall results with each of the contemporary management 

practices, the researcher has used one-way ANOVA. 

 

In the table above, the variation (sum of squares), the degrees of freedom (df) and the 

variance (mean square) are given for within and between groups, as well as the F 

value (F) and the significance of F (Sig.). There is much difference between the two 

mean squares for each contemporary management practices paired with stakeholder 

satisfaction. This means that all the contemporary management practices are not equal 

in the context of stakeholder satisfaction. 
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CONCLUSIONS: 

From the Table No.12 – the t-Test between the samples of SPPU and BAMU 

affiliated management institutes conducted on the basis of contemporary trends 

practised in management institutes. 

TABLE NO.12 t-Test analysis of the Contemporary Trends practiced in 

Management Institutes of SPPU and BAMU 

  SPPU  BAMU 

Mean 2.6375 2.43875 

Variance 0.002907143 0.043383929 

Observations 8 8 

Pooled Variance 0.023145536   

Hypothesized Mean Difference 0   

Df 14   

t Stat 2.612784039   

P(T<=t) one-tail 0.010230811   

t Critical one-tail 1.761310136   

P(T<=t) two-tail 0.020461622   

t Critical two-tail 2.144786688   

 

The p-value of the two tailed test observed to be .02 which is less than the 

significance level of .05. From the same, it can be inferred that there is a significant 

difference in the Contemporary Trends Practised in SPPU and BAMU affiliated 

management institutes. 

 From the findings of the research studied it observed that there is a substantial 

gap between the corporate expectations and management education imparted 

in management institutes affiliated to SPPU and BAMU. 

 On the basis of corporate expectation survey it can be concluded that mapping 

the corporate expectations with management institute is possible as 70% of the 

company representatives replied positively. 
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SUGGESTIONS: 

In this highly dynamic and competitive world, it is necessary for the management 

institutes to better understand the trends and interpret these trends correctly to 

chalk out the constructive result oriented plans which satisfies the changing 

expectations of the industries and companies. To bridge the gap between corporate 

expectations and management education, every stakeholders in this process needs 

to be aware about their roles, responsibilities and their duties.  

 To get better industry and company orientation, the faculty should work with 

companies to develop their understanding of the company and its environment by 

developing case studies or working on the director bodies or through consultancy 

and on the job assignments in the companies to understand the changing 

environment dynamics. 

 Quality of the summer internship should be enhanced by encouraging the faculties 

to develop the better relationship with the company authorities and simultaneously 

through better supervision, monitoring and control. 

 Students career goals should be aligned with the learning goals with result 

oriented outcome which satisfies the corporate expectations. Regular review of the 

job trends, recruitment and selection process and the changing expectations of the 

corporate needs to be the part of curriculum which goes beyond syllabus. 

 Employability skill gaps better to be patched up by developing right attitude, core 

domain knowledge and with right set of skills. 

 Top management body of the management should be the good composition of the 

experts from different domain who better understand the changing industry trends 

and shows the futuristic direction to the management institute by realizing the 

vision and mission and by infusing the culture of learning and performance 

orientation. 

 The students with right management aptitude should be encouraged to enroll for 

Industry 

Insight 

Company 

Insight 

Skill     

Insight 

Job     

Insight 

Knowledge 

Insight 

MANAGEMENT EDUCATION 
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the management programme. There should be minimum adequate cut off which at 

least exhibit the students’ management aptitude. 

 The academics environment which stimulate intellects, encourages critical 

thinking and develop innovative techniques to solve the problems to be 

encouraged in the teaching learning process through better supervision, 

instructions, monitoring, control and feedback. 

 Examination system which focused on practical issues and problems with strict 

framework, effective evaluation needs to be encouraged. 

 Every management institutes should realize their strengths and try to sharpen this 

strength to create an area of distinction in their sphere of activities. The better only 

research oriented management schools, universities dedicated only to specific 

industries needs to be encouraged with certain level of autonomy. 

 Entry of any students in a corporate world is through a systematically designed 

recruitment and selection process. All the faculty, students and top management 

should be oriented towards the recruitment trends according to industry and 

focused soft skills needs to be developed to get through the selection process to 

enter into corporate world. 
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Abstract: Twenty first century has witnessed real time shift in technical development in last couple of decade.
Industrialization and Globalization has boosted the scope of technology use. Internet and technology iturt.O playing
crucial role in every business function in diversified intlustries inclucting e-commerce, e-banking, retailing 

-ani

manufacturing. One could not find a single business operation without technology in present situation. people are tutt irg
about artificial intelligence and neural network use in their day to day life. Internet has become one of the most importani
needs after basic and emergency needs to human beings in this century. Social Media is most transforming innovation of
internet technology in recent times. This is the most common virtual platform of gathering and communication in loday,s
generations. Millions of messages and pieces of information are being shared every second in present time frame. Reach of
Social Media has its roots to the longitude ancl latitude of the globe in recent time. Social Media initially only meant to
communicate and chat with social and friend circle virtually has transformed itself in multidimensional platform for
information sharing as well as building professional networks and discovering career opportunities. Website version of
internet and Social Media is converted very portable and convenient form rvith the innovation ofsmart phone. After the
quick transform in digital and internet technology made by smart phone; Social Meclia reached to finger tips of almost
every individual globalty. This research is focusing on changing dimension of Social Media as ontine banking and financial
transaction platform and user's opinion as some Social Media service provider startecl offering this service to their users.

IndevTerms - Financial Transaction, lnternet Technology, Online Banking, Social Bnnking, SocialMedia

l. lNrnooucuoN

Online social networking: An innovative shelter of Twenty First Century which helped many businesses. to overcome from
client driven difficulties. Adording to Experts (Statista, zoll),ioi ioii toiotl, tndian bnline n"t*o.Ling .li.;ir;;;;;;;r;j;
from 142.23 million to 196.02 Million i.e. around 27.44% development and ir will reach up to 370.77;i1i"" uy zozz.'wrrir.
}Tb... of cell phone web clients in India in 2015 was 259.88 million and anticipated that would grow 511.89 million by 2022.
This given insights proposes us about the business openings and client centered administrations foitne Financial Institutions. As
India is having immense web and in addition web-based social networking clients,lhis"is'*-ittroiut'Oo,i6t u po.tioo til ;p;;[r;
from various gerspsgtives_for the future client. The sigrificant,monetary eitab r*ti'if,om dili1irp an association technique
and a channel which"address the requirements of various arrangements of clients wr$[ their own particular arrangement of
inclinations and requws. Moley related foundations will have the-capacity to plan tt eir own farti.uiui .onn..tion syJtems with
both their present and future clients just by understanding the powers fundamental long range informal communication cooperation.
Online networking is, and will be, the undisputed lord of the Intemet in India. eccorOing to the investigation of KPM} on the
Social Media on Financial Services (Mr. Radiant Banerje4 2017), uncovers that like different businesses, banks have colossal
unexploited chances to screen interpersonal organizations, examine drifts, and draw in with clients to make connections. In the zone
of budgetary administrations, Customer's inquiries and grumblings can be settled by interfacing through the online networking. At
the point when the inquiries and/or grumblings have been posted by the client on the company's/forindation's online netrvoii<ing
page, the delegate ofthe monetary organization can address in it.

2. LITERATUREREVIEW

Huge numbers of studies are conducted related to online banking and its acceptance as well as its feasibility but; very few
studies are conducted related to online banking through social media as this very new innovation and technologicat ihit in banking
and social media industry.
(Malhotra, 2017)has said in his research study that today, Social Media has become important and essential skills for all, even for
those who don't know about Infbrmation Technology. In recent years, it has been observed tremendous growth in Social Media
users. Knowledge of these media makes users to use these tools more useful and effective.
(Moumita Deb Choudhury ,2017) On 8th Nov 2016, Demonetization has given a momentum to digital payments in tndia and on
the other hand, advanced technologies are set to take the banking and financial sector by storm, which in tumed generated many
opportunities for technology investments into digital payrnents infrastructure. The digital transactions has alreidy doubled in
2016'17 and is expected to grow further by the end of FYI 7- I 8, liom 32 percent in 2013-14 to 62 percent in 2017 -18, shows a
research by IDC.
According to (Bahman Rezayat, 2017) more than 2 billion people are using Social Media in the world. As per the reports, in
January 2017, use of Social Media has increased in such a way that Facebook has 1.871 billion, WhatsApp a biliion and
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Instagram 600 million active users. From last decade, banks and other financial institutions has started using Social Media forvarious reasons like customer retention, personal_connectivity *itr, .urto.". and many more.According to (Degital Insights, 2017) irinancial Institutions in tnaian-rras ,t or* ir.r.Jiur. growth on social Media platformslike Facebook, Twitter, YouTube eti. Indian financial institutions has proved that it,s notLly the matter of opening bankaccounts' wealth managemen! investments in Mutual Funds, trs*ance and so on but also with their continuously increasingpresence in Social Media , Indian Banks and other Financial Institutions have understood that likes, tweets and share do matter alot to engage with the young generations. Banks and Financiai irriiirtlon. also have started to use social Media as anothercustomer care platform, similarly to showcase their thought leadership, to launch new products, endorsing celebrities and manymore.
on the other hand (Arvind B-a{rinath, 2ol7)hasmentioned in his studies that almost every Indian Bank and Financial Institutionshas a Facebook page and a Twitter handlg and are using Social M;il;. a platform to connect with customers. As per the reportby capgemini (2014) banks have a lot to lose by co#ning th;;;lr;r to traditional and internet banking if they avoid theirpresence on Social Media' one key reason mentioned for tG need of Social Media banking is the opportr.rnity to obtain data for

im:: ilflX,i::J:ffi:them 
better in manv wavs, to find out porential customers il ;"di"l analyics couro urro pioria.

As said by (Sohini Baqchl 2015) India's largest privale sector lenders, ICICI Bank, have recently announced that customers cantransfer money through Twitter. This serviie, namely 'icicibankpay; attows ttreii .ustom". tJ fanstbr funds, check accountbalance' check last few transactions and also recharge their prepaii riroblre phones. similarly, in 20l3,the ICICI bank launchedan app "Pockets by ICICI Bank"-which enables tJi. cstorerc t".*ry out a slew of banking seryices on Facebook to focus onthe youth population. Likewise Kotak Mahindra Bank has imitated sanl" conc"pt by launching ,Kaypay, tbr Facebook user tosend money to each other and allowing over 250 million bank account lotaers oflndia to t.*r6. funds to each other instantly bychoosing recipients from their Facebook friends list. various other Banks such as HDFC Bank, Ad ;",#;'ii"i. fi";o 
"rIndia are also encouraging technology innovation with the help of mobiie, analyics and Social Media in order to serve customersmore effectively.

It is found in research conducted by (Jeffry Pilcher, 2013)as he said FIS (Financial Services Industry) with some of their clientq57o/o frnancial institutions with $l billion or more in asseis said soclaruiaia.tras. Significanflrp.tur". in gaining competitiveAdvantage whereas only 37o/o of smaller institutions which is t.ss it an it uittion in u"rr.t, *o. u'g...0. whereas one out of threesmall financial institutions said that they have no plans to develol a io.iur rnr.aiu strategy, .r., 
-|frorgl, 

proposed FFIEC (FederalFinancial Institutionsr'xamination council) reguiations will mate them mandatory for every financial institutions. out of all thefinancial Institutions 72o/o institrttiort *...-noirring Social rraeaia asihey are more concem about Data Security. Similarly, onequarter of financial institutions with $l billion in asit, o. more, are #;;;li *jii-s".rliiri.a,r. '

2.2 RESEI\RCH DESIGN: ]

This research is performed under exploratory design till the time of hypotheses and objectives formation, Existing literature isanalvzed thoroughlv to conclude hlpotheses and olbjectives rtut.r*iJl this is rhe quilit*i*e ituo"tiii'rrre. ."*pi.,#"?rrri,stage and pilot studv. In order to justifi selected oLi..,i".r-*J i; ;;r;;;;p;;;&;;;;;r;i"r..iptiu. research design haveplaved major role as.it became quantitative study after thit ;d.. A; ;i; ;ilffi;;,ffii#'6fty researcher to be dependenton single research desigr for all these steps to complete, tt,i't r.t.ur.t studi is utro u lornuiouti;, 
"i;;1";;;;r-;;ll ",descriptive'regea1ch ailign. In order t" ri".rrt" ..qlri*i ;;.il;il;rd to de,,,velopJhern-" of,*psearch, various sources ofqualitative data i.e. secondary sources like technoloiy ;;til;kl;; joi.uts, digital mb_rkeiihg books and various newspaperarticles were referred' As biggest and easiest ,or..e df information i'o*." auy; intemet hdve played major role in collecting andveriffing information' For collection of primary data collection responaents'*ere giren u Jt-u.t*.0 questionnaire in Googlesurvey form to give their level of agreement for measurement variable on five point Likert scale. Measuremert variables affectingdependent variable were coded in'staiements to receive_opinion 

"f 
r;rperlJrtt.'s;ffi"i';;rpltng is used to receive e-mailaddresses of respondents and sample frame is developed on this basis.'reople^from-lg-4iug. g.oup, are considered as targetrespondents' Pilot study was conducted on 25 convenient responses received from friends an"d Jolleagues for whom reliabilityvalue of instrument was 0.775. As instrument for.rnd reliable'i, u..ffit. range; 600 eralt, *..e sent to respondents out ofwhich 410 respondents has given their opinion'.out ofreceived +ro i.rponr.r;185 ..rponr.s are considered for final analysisafter cleaning and filtering ofreceived daia- SPSS is used to p..ro.rn p*uinetriciests like t-test, z-tlst, cogelation, regression andAVoVA on collected respondents. AMOS is also used to perform structural equation moaelir!. 

- --

3. OBJECTIVES:

l' To study the impact of demographic factors on interest of social Media users for online banking transactions throughSocial Media"
2' To study the relation between attitude and interest of social Media users for online banking transactions through SocialMedia.

3.l HYPOTHESES:

Hypotheses l:
Hl :There is significant relation between interest for online banking transactions through Social Media and demographic factorsof Social Media users.
H0 = There is no significant relation between interest for online banking transactions through Social Media and demographicfactors of Social Media users.
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Hypotheses 2:
Hl = Interest of Social Media users is dependent on their attitude for online banking transactions through Social Media-
H0 : Interest of Social Media users is independent on their attitude for online banking transactions thrirgh Social Media.
Measurement and Observed Variables:

@ 2018 IJCRT I Volume S, lssuo 1 February 2018 | tS$N: 2320-Zggz

Dependent Variables Coding Measurement Variables

Demographic profile

DPI Gender

DP2 Age

DP3 Education

DP4 Occupation

DP5 Geographic Location

DP6 Income

Attitude

ATI I trust on Social Media for Online Banking transaction in terms of
safety and security

AT2 Purpose of Social Media is enteftainment and should not be used as
Online Banking Platform

AT3 I am a Socio-Tech Sawy User

AT4 I would like,to do Onlfne Banking through Social Media.

Interest
INTI I use Online Banking frequently

INT2 I rvish to use Social Media for onlinc banking

I

(

{. DATA ANALYSIS:

To test hypothesis one and relation betrveen interest for online banking transuctions tht'ough Sgcial Media and demographic
I?ictors of Social Media users; two independent vu'iables (Online Banliing transaction fi-equenrry anti uscr.'s rvilliignessl
measurittg users interest for online banking transaction through Social N.{edia are tlanslormcd in oni variable through SFp Uy
calculating composite mean which is namcd as interest score.Pealson's C<lrrelatiol Tcst is perlbrmcd 6n ntccsurement-variable at
lx6 tables between interest score and 6 demographic fbctors as below:

**. Correlation is signilicant at the 0.01 lcvel (2-tailed).*. Con'elation is significanr at the 0.05 level (2+ailed;.

(

(

Gender Age Qualificatio Income Occupatio Resion INTS

Gender Pearson

Sig. (2+ailed)

N

I

38s

-.162**

.001

38s

-.033

.519

385

-. I 93**

.000

38s

.087

.089

385

.165**

.001

385

.064

.2t2

38s

Age Pearson

Sig. (2tailed)

N

-.162**

.001

385

I

385

.372**

.000

385

.654**

.000

385

.671**

.000

385

-. I 35**

.008

385

.lg4**

.000

385

Qualificatio Pearson
n

Sig. (2-tailed)

N

-.033

.519

385

.372**

.000

385 385

1 .475**

.000

385

.443**

.000

385

-.008

.873

385

.260**

.000

385

Income Pearson

Sig. (2-tailed)

N

-. l93**

.000

385

.654**

.000

385

.475**

.000

38s

1

385

.51l**

.000

38s

-.079

.120

385

.261**

.000

385

Pearson .087 .671** .443** .511** I .l0g* .079



Sig. (2-tailed)

N

.089

385

.000

38s

.000

385

.000

385 385

.033

385

.122

385
Region Pearson

Sig. (2-tailed)

N

.165**

.001

385

-.135**

.008

385

-.008

.873

385

-.079

.120

385

.109*

.033

385

I

385

-.145**

.004

385
INTS Pearson

Sig. (2-tailed)

N

.064

.2r2

385

.lg4**

.000

385

.260**

.000

385

.261**

.000

385

.079

.t22

38s

-.145**

.004

38s

I

385
INTERPRETATION:
Based on .coftalion test performed to test-hypothesis one it if found that there is no relationship between Gender and Interest inusing Social Media as online banking platfoim as coffelation value is 0.212 which is more than 0.05. User,s Age and Interest inusing Social Media as online banking platform is also found signincanily .elated to each other at 0.000 levels. Educationalqualification, residential region and income of social Media user 

-and 
interest in using sociat tvteaia as online banking platformare found positively significant to each other in co-relation matrix at 0.000 levels ofsignificance. gut ttre.e is no relationshipbetween user's occupation and interest in using Social Media as online banking platfor.m as correlation value is 0. l22which isagain more than 0.05' These results have justifiid the acceptance of altemate hypothesis and rejection of null.4.I HYPOTMSIS TESTING 2

To test hypothesis two and- dependency of user's attitude and interest for online banking transactions through Social MediaRegression analysis is used to check ihe variations , a.p.ro."i-r*r"ir. when any of the independent variable changes.Reglgslion analysis helped to understand relation between ;.ffi;;;;*a'ir*a"p*a*t variable in terms of variance in their valueand its impact' Two independent variables (online Banking transaction fi.qr;*y;; 
"r..;r 

*rrirr#r"r; r.or*lng users interestfor online banking transaction through Social Media are trLsformed inlne-rariable through Spp by calculating composite meanwhich is named as interest score and this is considered as dependent u*iuut" in this test *ie.eas dctors measuring attitude wereconsidered independent variables. Results ofregression analysis are found as leto*i
REGRESSION MATRIX:

(

(

Model Summary

(

(

Interpretation: Adjacent R square value of tested model through hypothesis is 0.715 which means considered independentvariables (i'e' I trust on Social Media, Purpose of Social Media, Socio-'Tech iawy user and like to do online Banking throughSocial Media) are able to describe dependint variable i.e. interest of Sociaiuedii users for online banking transaction throughSocial Media at 71.5%olevel.

ANOVAb

Model Sum ofSquares df Mean Square F Sig.

I Regression 239.251 4 59.813 242.377 .000a

a. Predictors: (Constant), AT4, ATZ,AT3, ATI



(
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Coefficients

Model Unstandardized Coefll ci ents Standardized

t sie.B Std. Error Beta

(Constant)

ATI

AT2

AT3

AT4

-.229

.127

.068

.106

.623

.108

.037

.020

.022

.033

,127

,097

,142

,728

-2.126

3.436

3.422

4.938

19.000

034

001

001

000

000

a. Deper.rdent Variable: INTS

Interpretation: All the four measurement variables (i.e. I trust on Social Media, Purpose of Social Media, Socio-Tech Savvy User
and like to do Online Banking through Social Media ) have significant positive impact on the interest of Social Media users for
online banking transactions through Social N'iedia as signiticant value ofall variablc is positive and less than 0.05. p value less
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a. hedictors: (Constant), Nl4, AT2, AT3, ATI

b. Dependent Variable: INTS

Interpretation: Significance value i.e. p value of assumed model is 0.000 which is less than 0.05 and hence as this model is
accepted for altemate hypothesis and null hypothesis is rejected. This model is describing significant positive relation between
user's interest for online banking transactions through Social Media and their attitude. According to the results of this test it can
be said if attitude of Social Media users is positive then their interest level will be sigrificantly higher and vive a versa"

than 0.05 is evidence to reject null hypothesis and accept alternate hypothesis.

5. STRUCTURAL EQUATION MODELING:

Struclural Equation Modeling (SEM) is used to check developed model in order to compute mathematical lelations and statistical
operations that fit network olconstructs. With the help olSE,M lclation betu,een rneasurL'nrcnt variable and dependent variables is
established for measure ring loading of factors or.r dependent variable. 

:
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(
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Fig l: Sh.uctural Equati

ANALYSIS PATH DIAGRAM

This path diagram is developed in order to establish jrl T-.?rT. loading of factbrs afrercting demographic profile, factorsaffecting attitude of,sample respondent towards use of Social l,r"ai, "rrtr^.i 
*.-^.lL"ru".-ii-^"^:;'i:- ,*-^^. ^--^-,--2-.- . .arectrng attltude ot',sample respondent towards use of Social Media platforft,di. onfim$an[ing"ana iis impact over interest inusing Social Media platform for online banking. As shown i, fih li;g;oil... *" onty ,*" l}a.p.roent variables which areshowing negative relation and loading on rheiidepenaent varlaute 1... 6..rp"i* and eualificaii;;.. Demographic profile.Factors measuring attitude are highly fit for this model and nerfectlv -.r"r"iro dcncnrtonr,a.i-r.r-: ^ ^#:,,r^ n^---^--,- r !

ractors measuring attitude are highlv fit for this model and perfectly measuring depen&nt ;.iuti; i.e. attitude. Demographic

nf,[':.i::*,:T:::^:Y^::..tj.ll1:]f9,1,*-,:l ractors on interest tr,'.", u,it a,i""e'"pr,i" p."tir. i"s significant errect onattitude of sample respondents. Attitude rr^ r,i-gt.riloudinf;;;;-tni..;;i;;ilil;ti::';'.;fi;;';,)
Model Fit summary:

Model NPAR CMIN DF P CMIN/DF

Default model

Saturated model

Independence model

30 239.333 78 .000 3.036

78 .000 0

t2 1363.213 66 .000 20.655

Interpretat ion:

As shor'r'n in model fit summary table, cMIN/DF value.is in.acceptable range of less than or equal to 3; the developed modelfbund good in fitting and describing the proposed relation. P value less thin 0.05 rvhich is highly significant at 0.000 level

(

(
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explains to accept all altemate hypotheses and reject null hypotheses. RM& GIF, NCP and RMSEA values are also in acceptable
range i.e. 0.9 and above which justified the developed model on the basis ofhlpotheses.

6. LIMITATIONS AND FUTURE SCOPE:

This study is dependent on selective samples from all over country which are selected based on the contacts ofthe researcher and
with snowball sampling technique. Every respondent did not have a chance to give their opinion from selected geographical
regions and hence outcome ofthis study cannot be generalized to all geographical locations. This research survey is made online
and considering that respondents axe already aware about online banking transaction facility through Social Media. Future studies
can focus this dimension of checking these possibilities through awareness analysis of online banking facility through Social
Media in separate geographies like urban and rural. Further studies also can test for feasibility and acceptance ofonline banking
facility through Social Media.

7. CoNcrusroN AND DrscussroN:

Use of Social Media platforms for online banking transaction is independent irrespective of the gender of respondents which means
male and females are having no difference in opinion about Social Media use. People from younger age group are more interested
to use Social Media as online banking platform from western region as region ofprecedence has significant relation over dependent
variable that is interest of respondents. Irrespective of occupation people are interested to use Social Media as online banking
platform. Attitude of Social Media user is key factor of interest in using Social Media as online banking platform as it defines
user's opinion about safety, security and their perception about such use of Social Media. Considering the outcome ofthis research
acceptanae for Social Media is directly proportional to the positive strength of respondent's attitude about Social Media. Factors
like trust on Social Medi4 Purpose of Social Media and Socio-tech sawy nature of user and likeliness to do Online Banking
through Social Media are affeding interest of Social Media users for online banking transactions through Social Media. This
research is concluded,lfor positive perception and acceptance for social media banking by people but this opinion may vary
according to different geographic and demographic classes of respondent; hence, further..r.*itr should give importance tocheck
consumer's perception considering these factors.
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ABSTRACT

In view of the past examination we found that Knowledge administration is something critical in any association.
It will develop definitely for execution. The assessment of learning administration (KM) execution has turned
out to be progressively essential since it gives the reference to guiding the associations to improve their execution
and aggressiveness. This paper gives understanding and critical variables that engaged with actualizing
information administration idea to improve authoritative execution. Additionally, it givis an evaluation devici
that encourages associations to survey their insight administration abilities and recognize the conceivable
existing holes in their insight administration frameworks and recommend the conceivable approaches to
upgrade hierarchical execution. The outcomes demonstrate that all components of learning administration
abilities have a positive huge association with all measures of the executi on at loh levet of critical; it impties that
there is an incredible relationship between information administration capacities and hierarchical execution.

KEYWORDS: Knowledge Management Framework, Organizational Performance, Knowledge Management
Capabilities.

I. INTRODUCTION

In current 2lst century period oflearning economy, in which part ofassociation have datathat empowers them to build
up their execution. Each association needs to enhance their inward procedure and outer process at the same time. There
are parcel of issues it can be inner and in addition outer and that can be basic issues. A great deal of scientists had
endeavored to gauge the commitment of the Knowledge Management by various models. Gold et al analyzed exactly
the issues of compelling information administration from the point of view of authoritative abilities. They found that
learning infrastructural capacity and information process ability are the drivers of authoritative viability. Lee and Choi
inspected the relationship between's learning administration forms and authoritative inventiveness. They reasoned that,
leaming administration forms are noteworthy indicators for authoritative innovativeness. Barely any days back, Quink
done investigation on eflect of leaming administration on the hierarchical execution of charitable Companies. The
outcomes demonstrated that there is a positive connection between KM framework, KM process, and authoritative
execution. Suzana and Kasim considered thehuge parl ofKM rehearses in enhancing the execution ofassociations. The
outcomes demonstrated that the levels of KM rehearse were vital criteria for deciding and enhancing authoritative
execution. One more investigation few days back, Chang and Chuang considered through his exploration and analyzed
observationally the compelling KM forms from the parts of Aamework ability and business procedure on firm
execution. The outcomes which we got it demonstrated to us the effect of KM forms on firm execution. Factories and
Smith examined the effect of information administration assets on organization execution. The outcomes demonstrate
that some leaming assets are straightforwardly identified with association those are structure and obtaining, while
others are not specifically identified with authoritative execution i.e. innovation and culture. In view of this, the
examination breaks down.the past examinations and figures KM components to explore the connection between
learning administration (foundation and forms) and hierarchical execution. We have made the segments for each
section. It incorporates. Areas 2&3 present Knowledge Management segments and Knowledge Management execution.
Segment 4 depicts the piece of research system, though Section 5 examines the last outcomes in light of the past
sessions. At last, we finish up with synopses of this work.

II. CONCPETOFKNOWLEDGE MANAGEMENT

Learning - which we can't gauge or review, so Companies must have overseen information adequately with a specific
end goal to take full preferred standpoint of the aptitudes and experience innate in their framework and structures and

of the organization. Information isn't effortlesslyalso the inferred leaming having a place with the
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measured or evaluated, so associations must oversee learning successfully with a specific end goal to take full favorable
position cf the aptitudes and experience characteristic in their framewoiks and structures an-rl in addition the implicit
leaming having a place with the workers of the association. Information administration (KM) has been characterizid in
various routes in logical writing; Wiig characterized it as "a gathering of plainly characteiized process or strategies
used to look critical learning among changed leaming administration operations".-Gupta et al. chaiacterized KM as "a
procedure that causes associations to discover, select, sort out, disperse, and excirange essential data and ability
fundamental for exercises. As of late, Filemon and Uriarte characterized KM as the wide procedure of finding,
arranging, exchanging, and utilizing the data and mastery inside an association. Which expressed that information
administration points right off the bat to encourage an association in acting brilliantly, keeping in mind the end goal to
secure its reasonability and achievement, and besides to make an associaiion to understand ihe best estimation of its
leaming resources. The information administration foundations are the system for the association to build up its
leaming and furthermore fortify the formation of information inside the aisociation and in addition the sharing and
security of it. Numerous scientists talked about the leaming administration foundation capacities througfi the
accompanying components: innovation; structure; culture and HR as appeared in Table l.

Elements

Technology Innovationalludestoasthespecializedframeworksinsidean@
how learning goes all through the endeavor and how information is gotten to.

Structure Structurealludestothedegreeofanassociation'sbasicaemry
information related exercises

Culture Culture is an arrangement of shared esteems, standards and corwictions, basicatty
verifiable, that the individuals from an association have.

Human
Resource

HR depict the degree to which representatives have some, expertise in -a specific sp"ce
and exhibit the ability of applying that learning to connect with others.

TABLE I. KNOWLEDGE MANAGEMENT INFRASTRUCTURE ELEMENT

The leaming administration forms is characterized as how much the firm makes, shares, and uses information assets
crosswise over utilitarian limits [5]. Numerous scientists examined the information administration process capacities
through the accompanying components: acquisitions; transformations; applications putting away and secuiities as
appeared in Table 2.

Elements
Acquisition Procurement is a procedure that covers the exercises of the availability,

gathering and uti lizati on of gained in formation.
Convention Change is a procedure that believers learning gained from outside and

inward sources into helpful and pertinent structures to enhance efficiency
and business operations.

Application Application is the procedure of genuine utilization of information. fhe use
of information empowers associations ceaselessly to make an interpretation
of their authoritative mastery into encapsulated items.

Storing Putting away is the way toward keeping Knowledge inside the association
and incorporates physical assets and in addition non-physical assets.

Protection Assurance is the procedure ofsecure the information resource and keeps it
sa& and got to just by approved staff.

TABLE 2. KNOWLEDGE MANAGEMENT PROCESS ELEMENTS

Numerous researchers had endeavored to quantify the commitment of the KM by various models. Table 3 outlined the
leaming administration execution measures.

Performance Measure

Perceived Usefulness

Market Share

Profitability & Growth Rate

Innovativeness

Customer Satisfaction

* .ffi
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Sales Growth

Effi ciency & Effectiveness

Return on Investment

Productivity

Competitiveness

Cost Performance

TABLE 3. KNOWLEDGE MANAGEMENT PERFORMANCE MEASURE

III. RESEARCH METHODOLOGY

The principle goal of this work is to think about the part of information administration in upgrading authoritative
execution of some Indian associations. To satisfi the goal and accomplish the objective of thiiixamination work, a
survey wits intended to gather the required data-

a. Questionnaire Design
Surveys are a modest approach to accumulate information from a conceivably vast number of respondents. it comprises
of four fundamental parts:
Part (I): Demographics: individual dataand association data.
Part (II): KM famework: to quantifr innovation; culture; structure and human asset and has 24 measuring articulations.
Part (III): KM process: to quanti$, acquisitions; transformations; application; security and putting away and has 30
measuring proclamations.
Part (V): KM execution: to gauge efficiency; productivity; piece ofthe overall industry; deals development; creativity;
cost execution and intensity and has 14 measuring explanations.
The members were made a request to rate their observation towards the information administration amangement level
inside their associations on a five-point Likert-sort scale with stays from "5-strongly concur" to " l -Strongly oppose this
idea".

b. Research Sample and Questionnaire Distribution
Associations under investigation were medium and expansive size associations. The rundown of associations was
arranged from Indian Organization, India. Thirty associations (10 legislative associations, l0 private associations and
10 open associations) were chosen haphazardly in view of their encounters. After individual contact, fourteen
associations (5 administrative association; 6 private associations and 3 open associations) were consented to take part in
the examination molding to shroud their names. To guarantee full scope of potential respondents, a few gatheringi *..e
hold with director people to clariS the survey targets and to answer any inquiry in regards to the poll. Adminiitrators
have been made a request to appropriate not more than 40 duplicates ofthe survey. The survey has been conveyed
notwithstanding the IT worker position, sex, age, instruction or experience.

c. Data Collection
The information were gathered amid the period July 20ll - October 201 l. The aggregate number of got surveys is 302
polls out of 560. Table 4 and Figure I indicate number of got polls in view of divisions, while Table 5 and Figure 2
demonstrate number of got surveys in light of association sorts, lastly Table 6 and Figure 3 indicate number of got
surveys in light of association estimate.

TABLE 4. NUMBER OF RESPONDING ORGANIZATION BASED ON SECTOR

Scctor Organizati

No.

Information Technology I 7.14

Industrial 2 14.28

oil 2 14.28

Services 9 64.28

Total 14 100
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FIGURE 1. NUMBEROF RESPONDING ORGANTZATION BASED ON SECTOR

Chart Title

TABLE 5. NUMBER OF RESPONDING ORGANIZATION BASED ON ORGANIZATION TYPE

Organizations
No. /(t

Government 5 35.7t
Private 6 42.86
Public J 21.43
Total t4 100

FIGURE 2. NUMBER OF RESPONDING ORGANIZATION BASED ON ORGANIZATION TYPE

Chart Title

.; lnforn:iltion Technolcgy

oil

Services

6overnrnefit

:;..: ptivEte

Pu blic

TABLE 6. NUMBER OF RESPONDING ORCANIZATION BASED ON ORGANIZATION SIZE

0rganization Size

No. o//o

Large l0 7t_5
Medium 4 28.5
Total 14 l00o/o

FIGURE 3. NUMBER OF RESPONDING ORGANIZATION BASED ON ORGANIZATION SIZE
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142

(

(

Organization Type

0rganizations

ffi

+ih\$:"



(

(



(

lnternational Journal of Enhanced Research in Management & Computer Applications
ISSN: 2319-7471,Yo1.6 Issue 12, December-2017, Impact Factor: 3.57g

d. Data Analysis
The Statistical Package for Social Sciences (SPSS 16.0) programming was utilized to break down the information
gathered. Inside consistency of scales was measured by Cronbach's alpha coefficient, if the test demonstrates that the
estimation of the Cronbach's Alpha equivalent 0.80 or above, it implies the gathered information are predictable
(Pallant, 2005). The after effect of test demonstrating the estimation of the Cronbich's Alpha equivalents to 0.903. This
affirms the unwavering quality of the gathered information (inner consistency is magnifiient). Likewise, the outcomes
demonstrate that all the nine components of leaming administration capacitiei are acknowledged as critical components
as appeared in Table 7, it implies that all information gathered are solid and can be examined.

TABLE 7. *CROI{BACH'S ALPHA" IF ITEM DELETED

Technology .891

Culture .890

Structure .903

Human Resource .893

Acquisitions .889

Conversions .890

Applications .89 r

Protection .889

Storing .89 r

IV. RESULT AND DISCUSSION

To investigate the part of information administration in upgrading the execution of an association and distinguish the
best indicator ofthe authoritative execution, the outcomes were talked about agreeing test characterizations as takes
after
e. Result analysis based on Organization Size

TABLE 8. RESULT ANALYSIS BASED ON ORGANIZATION SIZE

Organization Size
Large I tuedium

Knowledge Management Capabilities
Technology 3.76 3.51

Culture 3.68 3.65
Structure 3.27 3.3s

Human Resource 3.74 3.77
Average 3.61 6.57

Acquisitions 3.62 3.s6
Conversion 3.66 3.57
Application 3.73 3.64
Protection 3.66 3.46

Storing 3.74 3.68
Average 3.68 3.58

' 0rsanizational Performance
Productivity 4.04 4.02
Profitability 4.00 3.98

Market Share 3.98 3.99
Sales Growth 4.00 3.9s
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Innovativeness 3.91 3.93
Cost performance 4.00 3.98
Competitiveness 4.01 4.01

Average 3.99 3.98

Table 8 demonstrates members' assessment towards leaming administration framework, process and execution. The
higher esteem was accomplished by the huge associations. This implies the expansive associations have better leaming
administration capacities contrasted with the medium associations. Components indicated high esteems are innovation
(3'76) as a framework, putting away (3.74) as a procedure component and profitability (a.0a) as an execution
component. Similar outcomes for liule association aside from HR rather than innovation in expansive associations
occur. Based on above information it demonstrates members' supposition towards learning administration framework,
process and execution. The higher esteem was accomplished by open associations. This implies the general population
associations. Association estimate Organizations No. % Large 1O 715% Medium 4 28.5% Total 14 100% have better
information framework capacities contrasted with the private and administrative associations. Components indicated
high esteems are HR (3.85) as a foundation and putting away (3.93) as a procedure component. The most noteworthy
estimation of the hierarchical execution was accomplished by open associations, while the least esteem was
accomplished by the administrative associations. Efficiency component indicated high an incentive out in the open
(4.28) and legislative associations (3.96) trailed by deals development out in the open (4.27); and intensity and piece of
the overall industry in administrative associations (3.89), though aggressiveness demonstrated high an incentive in
private associations (4.02) trailed by cost execution (3.98). Components indicated high esteems are innovation (3.76) as
a framework, putting away (3.74) as a procedure component and profitability (a.04) as an execution component.
Similar outcomes for little association aside from HR rather than innovation in huge associations, occur.

f. Result analysis based on Organization Type
Table 9 demonstrates members' conclusion towards information administration framework, process and execution. The
higher esteem was accomplished by open associations. This implies general society associations have better
information foundation abilities contrasted with the private and administrative associations. Components indicated high
esteems are HR (3.85) as a framework and putting away (3.93) as a procedure component. The most elevated
estimation of the hierarchical execution was accomplished by open associations, while the least esteem was
accomplished by the administrative associations. Profitability component demonstrated high an incentive in broad
daylight (a.28) and administrative associations (3.96) trailed by deals development out in the open (4.27), and intensity
and piece of the pie in legislative associations (3.89), while aggressiveness indicated high an incentive in private
associations (4.02) trailed by cost execution (3.98). The least important elements in private and governmental
organization are innovativeness (3.86 &, 3.76 respectively), whereas the least important elements in public
organizations are competitiveness (4. l6).

g. Result analysis based on Organization Type
The slightest imperative components in private and administrative association are ingenuity (3.86 and 3.76
individually), though the minimum vital components in broad daylight associations are aggressiveness (4.16). The
connection between learning administration abilities and execution will be depicted by part sort. Table l0 demonstrates
members' assessment towards information administration foundation, process and execution. The most noteworthy
estimation of the information framework abilities was accomplished by the IT segment (4.33) trailed by Oil area (3.65).
The minimum esteem was accomplished by the Industry part (3.a8). The biggest estimation of leaming process was
accomplished by the IT wea (4.29) trailed by Industry segment (3.63), though the most reduced esteem was
accomplished by the Oil division (3.37). This implies the IT division have better information process capacities
contrasted with the Oil area. The most elevated estimation of authoritative execution was accomplished by the IT
segment (4.47)lrailed by Services segment (3.99), though ttre slightest esteem was accomplished bythe Oil division
(3.61). This implies the IT segment have the best hierarchical execution contrasted with the other three divisions.
Imaginativeness component indicated high an incentive in IT division (4.60) trailed by deals development (4.53),
though efficiency demonstrated high an incentive in Services segment (4.06) trailed by gainfulness (4.02). Intensity
demonstrated high an incentive in Industry division (3.97) trailed by efliciency and deals development (3.94). Intensity
and efiiciency indicated high an incentive in Oil segment (3.71) trailed by and ingenuity (3.64).

h. Level of adopting knowledge management
The mean esteem was directed to quantifr the utilization of information administration and to decide the degree to
which component oflearning administration capacities (foundation and process) is actualized in the Indian associations.
These information procedure abilities have higher esteem (3.65) though; leaming foundation capacities have (3.60).
These outcomes imply that the two information administration capacities segments are executed with mean more than
3.00. The nitty gritty outcomes demonstrate that "Human Resource" has the most astounding mean esteem (3.75) along
leaming foundation components, while; Structure has the least mean esteem (3.3). In information process; Storing has
the most noteworthy mean esteem (3.72) and Protection and Acquisitions have least mean esteem (3.60). This
demonstrates Indian associations focus on putting away process for learning by contracting qualified HR, yet
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associations should put more exertion in enhancing alternate measurements like Structure, Protection, and
Acquisitions.In general, the outcomes demonstrate that there is a little contrast in execution between information
foundation and process (the standard deviation values running from 0.6 to 0.8). To discover the improvement openings
(shortcomings), totals up the most two factors that have the most astounding and least score in every part. Structure is
winning in all divisions as the weakest component along the nine variables.

i. Role of Knowledge Management in enhancing organizational performance
To investigate the part of leaming administration in improving the execution of an association and to distinguish the
best indicator of the authoritative execution, numerous relapse examination was utilized to break down the outcomes.

Model Sum of
Squares

dt Mean
Square

F Sig.

Regression
Residual
Total

87 49.154
9650.462
18399.616

9

292

301

972.12
33.050

29.414 .000

R= 690/o nP=0.+g

The outcomes demonstrate that information administration abilities (foundation and process) clarified 48 percent
(R2:0.48) of the difference in the hierarchical execution. This affirms the impact of information administration abilities
components in the hierarchical execution. The outcomes likewise demonstrate positive conn<iction between information
administration and association execution (R=0.69) as appeared in above table. Putting away component indicates high
huge impact on association execution (p= 0.686, F5.080, p < 0.01), trailed by Human Resource (B= 0.268. t:2.048, p <
0.05), while alternate components are not huge as appeared in Table 14. Also, these outcomes are afTirmed with the
aftereffects of (t-test) while the two components of information administration abilities have measurable huge impact
on association execution. To discover the relationship between's components of learning administration abilities and

association execution, Pearson connection was utilized. Pearson's connection is the most natural measure ofreliance
between two amounts. It is gotten by separating the covariance of the two factors by the result of their standard

deviations. In the following table demonstrates that all components of information administration capacities have a
positive critical association with all measures of the execution at lolo level of noteworthy.

TABLE 10: CORRELATION COEFFICIENTS BETWEEN KNOWLEDGE MANAGEMENT
CAPABILITIES AND PERFORMANCE

Perfbrmance measures

o
o

cd

oo

E

€
o

or)

o
o

oo
E

KM Capabilities

o -od
LE

o
C€

CJ
:a
(!
2

z
o
bt

0)
(!a

Technology .378** .390** .403* * .386* * .386** .255*+ .240**
Culture .382** .430** .439** .399** .413* * .345* * .378* *

Structure .222** .2gg** .330* * .256** .277"* .218** 259*"
Human Resource .349** .359* * .365* * .432** .491** .377*x .427**
Acquisitions .372** .398* * .384* + .392** .372** .349+ + .330* f
Conversions .369 .433* * .422** .481** .473** .459** .410**
Applications .343** .425** .398** .430** .480** .440** .417**
Protections .412** .465** .407** .463** .514** .440'o* .436**
Storing .436** .518** .533* * .559** .527** .509** .446**

CONCLUSION

This study researched the part of learning administration in upgrading the authoritative execution in some Indian

associations and tended to its association with execution change. Additionally, it gauged the level of learning
administration abilities and tended to the connection between information administration capacities and authoritative
execution measures. Aftereffects of connection investigation demonstrate huge connection between learning

administration components and execution change measures, which thus spoke to the nature of authoritative information
that was used in a wide assortment of choice makings in the firm. Subsequently, if the nature of hierarchical leaming is
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great, it can be reason that administration execution enhances fundamentally. The study discoveries shed light on the
accompanying focuses. To begin with, other than giving observational proof to the connection between's information
administration and authoritative execution, this examination indicatis high positive relationship between's the
accompanying couple ofcomponents and measures: innovation and piece ofihe overall industry; culiure and benefit;
structure and piece ofthe overall industry; human asset and inventiveness; acquisitions and gainfulness; changes and
deals development; applications &innovativeness; insurances and benefit and putting away and deals develJpment.
These outcomes are steady with discoveries of past research like Quink; Suzani andkasim; Chang and Chuang; Al-
Busaidi and Olfrnan and Zaied. Second, factors like association sort and size influence level of unbracing learning
administration; while factor like segment sort influences the part of information administration in upgrading thi
authoritative execution. Third, numerous associations still view learning administration as propelling some product
programs without satisfactory thought oftheir authoritative qualities, this investigation conveys to consideration the
significance ofconcentrating on making an information situation. Future research is expectedio additionally explore
the connection between degrees of learning administration usage inside an association and relating incremenis in
authoritative execution.
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